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Statement

This demonstration film and the information it contained do not constitute suggestions on the trading of any securities of BAIC Motor Corporation Ltd.

(“the Company”) or offers on the trading of any Company securities, and do not constitute foundation or basis of any contract or commitment. As for the

fairness, accuracy, completeness or correctness of the information or suggestions contained in this demonstration film, we do not make any explicit or

inexplicit statement or guarantee, and shall not rely on the above-mentioned information or suggestions. As for the losses arising from using this

demonstration film or its contents, or other reasons related to this demonstration film, regardless of the nature, the Company and any of its consultant or

representative do not undertake any responsibilities or obligations (be it due to negligence or other reasons). Information contained in this

demonstration film may be updated, reorganized, modified, verified and revised and the above-mentioned information may be subject to significant

changes. This presentation contains predictive statements regarding the Company's financial condition, operating performances and business, and

certain plans and objectives of the Company's management, which can involve predictable and unpredictable risks, uncertainties and other factors, and

these risks, uncertainties and other factors can possibly lead to significant differences between the actual future performances of the Company and

those explicitly or inexplicitly expressed in the above-mentioned predictive statements. The above predictive statements are based on the Company's

current and future business strategies and various assumptions based on the political and economic environment in which the Company will conduct

business in the future. The above-mentioned predictive statements reflected the view of the Company management on the date of data publication. No

one should rely on the above-mentioned predictive statements. The Company does not warrant that the above-mentioned statements will be consistent

with the Company's future performances and events. The information contained in this presentation film provided by us shall be kept confidential; the

above-mentioned information may not be made available or disclosed to any other person and the information may not be reproduced.
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2016 Overall Sales

In 2016, Beijing Brand, Beijing Benz, Beijing Hyundai, and Fujian Benz under the Group achieved total

sales of 1.929 million units, representing a year-on-year increase of 16.4%, with competitive new models

launched and significant improvement in operating performance

Notes: Combination statements, amount of wholesales

Changes in 2012-2016 sales of the Group (thousand)

YOY：
▲ 16.4%
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2016 Overall Performance

In 2016, the Group's margin level and profitability both increased significantly, achieving a year-on-year

increase of 38.1% in revenue, a year-on-year increase of 91.9% in net profit attributable to equity holders,

and earnings per share of RMB 0.84

Data source: Audit report under IFRS
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20162015

Revenue

(RMB billion)

▲
38.1%

6,367 

3,319 

20162015

▲
91.9%

Net profit attributable to equity 

holders

(RMB million)

0.84 

0.44 

20162015

Basic earnings per share 

(RMB)

▲
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Branding and Industrial Chain Extensions

In 2016, since the Group completed the acquisition of 35% stake in Fujian Benz, its passenger vehicle

business are expanding to four segments, with a high complementation in branding and products, as well

as a further improvement in brand synergies and overall competitiveness

Data source: Corporate Information

Beijing Hyundai
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Implement the Concept of Shareholders’ Returns

In 2016, the Board proposed the final dividend of RMB 0.29 per share (tax included), with a year-on-year

increase of 93.3%, and continued to implement the concept of shareholders’ returns

0.29 

0.15 

20162015

Dividend per share (RMB)

▲
93.3%

1,139

20162015

2,203

Total pre-tax dividend (RMB million)

▲
93.3%

34%

35%

Dividend payout ratio

‘16 ‘15

Data source: Corporate Information
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Development of Passenger Vehicle Market

In 2016, China’s auto market maintained its world’s first ranking in term of production and sales for eight

consecutive years with a sales YoY growth rate of 13.7%, including: 24.377 million units annual sales of

passenger vehicles, representing a YoY increase of 14.9%, the second highest growth rate for the past

five years

Data source: China Association of Automobile Manufacturers 
(hereinafter referred to as "CAAM")
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Sales and growth of China's passenger vehicle 

market in the past five years (million)
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2015年

20.7%

29.4%

37.1%
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Development of Passenger Vehicle Niche Market

SUVs outperformed in the niche market: The YoY growth rate of sales hit 44.6%, 8 percent increased in

market share to 37.1%, and nearly 90% contribution to the overall industry growth

Notes: Contribution of SUVs = Increment of SUVs in 2016/ Increment of overall passenger vehicles in 2016; 
Data source: CAAM

Driving factors analysis for the changes in 2016 

passenger vehicles market (0000)

Changes in SUVs market share

YoY：
▲18.4%

YoY：
▲ 3.4%

YoY：
▼ 37.8%

YoY：▲
44.6%

Trend of SUV

Proportion 

2,121 

2,438 

279 

39 
40 -42 

2015 FY SUV MPV 轿车 交叉型 2016 FYSedan CUV

▲
14.9%
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Development of Passenger Vehicles Segment Market

In terms of segment markets, Chinese brand passenger vehicles achieved the total sales of 10.529 million

units, representing a year-on-year increase of 20.5%, have made comprehensive breakthroughs in such

aspects as sales growth rate, market share and product quality. The Chinese brand SUVs in 2016 hit a

YoY growth rate of 57.6%, with the market share of up to 58.2%

Data source: CAAM

38%

41%
43%

4.1%

15.3% 20.5%

2014 2015 2016

Market share

Growth rate

Chinese brand market share and sales growth rate Market share of Chinese brand SUVs

58%201653%

Chinese brand Other brands

2015
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76%201671%

Pure Electric Plug-in Hybrid

2015
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Development of New Energy Passenger Vehicles

In 2016, the new energy passenger vehicles kept a major growth spurt by achieving total sales of 336

thousand units, representing a YoY increase of 62.1%; Pure electric passenger vehicles posted total sales

of 257 thousand units, representing a YoY increase of 75.1%, and the market share accounted for 76.5%,

representing a 6 percent YoY increase

Data source: CAAM

Market share of pure electric passenger vehiclesSales and growth of NEVs in 2016 (thousand)

147 

257 

61 

79 

2015 2016

Plug-in Hybrid

Pure Electric

▲
75.1%

207

336
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New Trend of Industry Development

12%
18%

27%

43%

50%

2011 2013 2015 2018E 2020E

Accelerated Expansion of Auto Finance Business

 In 2016, Chinese auto finance market witnessed rapid

development, with an annual business growth of about

50%;

 However, compared with developed countries, the

penetration rate of China’s auto consumer finance is still

low, and there is large room for future growth.

Penetration rate of China’s auto retail financial products

(2011-2020E)

Notes: Penetration rate refers to the social penetration rate, including banks, AFC and finance leasing companies, etc. Data sources: 10th Anniversary Summit of Chinese Automotive Finance, 2017 

China NEVs Forum, CAAM, Bureau of Statistics, Deloitte Analysis

 In 2016, the form of automotive products is developing in an

accelerated pace towards the direction of “electrification,

lightweight, intelligence and networking”, with constant

launch of symbolic new products;

 The auto is changing from means of transportation to a

large mobile intelligent terminal, energy storage unit

and digital space;

 It is expected to achieve popularization of China's intelligent

automobile within 3-5 years.

Explorations to upgrade automobile in four directions

Intelligence Electrification Lightweight Networking
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Beijing Brand: Overall Operating Performance

In 2016, the Beijing Brand passenger vehicle achieved total sales of 457 thousand units, representing a

year-on-year increase of 35.6%; meanwhile, it posted a revenue YoY increase of 73.0%, with the first

positive annual gross profit, in a successful completion of the annual loss reduction target

Notes: wholesales; Data source: Audit report under IFRS

457 

337 

20162015

Sales 

(thousand)

857 

20162015

Gross profit 

(RMB million)

Revenue

(RMB billion)

31

18

20162015

▲
35.6%

▲
73.0%
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Beijing Brand: Overall Sales Performance

In 2016, sales growth of Beijing Brand passenger vehicles far exceeded the industry and the average

growth rate of Chinese brand passenger vehicles, with sales growing quarter by quarter

Notes: wholesales

Quarterly sales of Beijing Brand 

(thousand)

88

61
57

132

97
106 107

148

Q1 Q2 Q3 Q4

2015 2016

▲
11.1%

▲
73.5%

▲
86.9%

▲
12.1%
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SUV
52.8%

NEV
10.5%

MPV
29%

Sedan
2%

CUV
5%

SUV
10.1%

NEV
6.0%

MPV
44%

Sedan
27%

CUV
13%
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Beijing Brand: Product Structure Optimization

At the time of sales growth, the Beijing Brand vigorously promotes the “E+S” strategy, the annual sales of

SUVs and new energy vehicles amounted to 290 thousand units, with the proportion rapidly rising to

63.3%, achieving strong optimization of product structure

2015 2016

Proportion of Beijing Brand E+S sales

E+S

16.1%

E+S

63.3%

Notes: wholesales
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242 

34 

20162015

SUVs sales 

(thousand)

Senova X35

Monthly sales under constant growth with a 

peak of more than 16 thousand units

Senova X25

Accumulative annual sales of 76 thousand

units, with No. 1 sales in the benchmarking 

vehicles

Beijing (BJ) 20

Urban hardcore off-road model, with nearly 

7,000 units sales after four months of 

launching

17

Beijing Brand: Sales Performance of SUVs

In 2016, the Beijing Brand SUVs achieved annual sales of 242 thousand units, up 6.1 times on a yearly

basis, and successfully launched a variety of star models, ranking top across the niche markets

▲
611.5%

Notes: wholesales
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Beijing Brand: Sales Performance of New Energy Vehicles

In 2016, the Beijing Brand new energy vehicles achieved annual sales of 48 thousand units, representing

a year-on-year increase of 138.7%, far more than the average growth rate of industry, and continued to

boost its leading position in the pure electric new energy vehicle market

Sales of Beijing Brand new 

energy vehicles (thousand)

48

20

20162015

▲
182.0%

▲
123.2%

▲
138.7%

▲
200.4%

▲
100.3%

Quarterly sales of Beijing Brand 

new energy vehicles (thousand)

Notes: wholesales
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Beijing Brand: Distribution Network Construction

In 2016, the Beijing Brand Senova series, by adhering to the “1+N+X” distribution strategy, and Wevan

series, by taking advantage of satellite stores and second tier networks, made coverage of markets at

mid-to-small districts and cities as well as accelerated the sinking of channels

Network up
Channels down

Senova: “1+N+X” strategy

Data source: corporate information

Wevan:

Second tier
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Beijing Brand: Technology Upgrading

In 2016, the Beijing Brand upgraded technology of electrification and intelligence etc. from multiple

aspects as well as the internationalization and layout of overseas markets

Sources: corporate information

 NEVs takes a leading position in niche market

 Establish a sharing platform to manufacture

Globali

zation
Link

Electrif

ication

 Start the next generation of intelligent cockpit and 

other three key projects

 Joint Baidu in the CES release of “NOVA-PLS”

 Senova series completed the internationalization  

of eight products

 Joint venture of BAIC South Africa for the layout in 

overseas markets
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Beijing Benz: Overall Operating Performance

In 2016, Beijing Benz continued its outstanding performance, and achieved a sales YoY increase of

26.7%, a revenue YoY increase of 28.7%, and a net profit YoY increase of 74.3%, with breakthroughs in

margin level and profitability

Notes: wholesales; Data source: Audit report under IFRS

85 

66 

20162015

317 

250 

20162015

Sales (thousand)

▲
26.7%

▲
28.7%

Revenue (RMB billion)

5,953 

20162015

10,374

Net profit (RMB million)

▲
74.3%
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Beijing Benz: Overall Sales Performance

In terms of wholesales, Beijing Benz jumped to the second largest domestic luxury passenger vehicle

manufacturer in 2016, with its sales growth speeded several times faster than the other competitors, and

continued to lead the domestic luxury vehicle market

Data source: CAAM

Sales of domestic luxury 

passenger vehicle brands (thousand)

250

624

288
317

666

310

BBAC Brand A Brand B

2015

2016

▲
7.9%

1 Sales growth rate No.1

2 Sales scale No.2

▲
6.7%

▲
26.7%

22
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Beijing Benz: Product Structure Optimization

By new long wheelbase E-class sedan launching in August 2016, Beijing Benz completed its all-series

products upgrading, and would accelerate the development through its better product layout in the future

2014 2015 2016

C-Class

Sedan About 11,200

About 7,800
GLA-Class SUV

About 10,400
GLC-Class SUV

E-Class Sedan About 10,200

317,069
Annual total 

sales

Annual monthly 

sales peak

Annual monthly 

sales peak

Annual monthly 

sales peak

Annual monthly sales 

peak
(The fourth month after 

launching)

Notes: wholesales
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Beijing Benz: Sales of Major Models

In 2016, Beijing Benz all-series products achieved an outstanding performance and the new products

maintained their popularity in the market

Notes: wholesales; sales amount of E-Class sedan is an approximate number

85 

60 

43 

62 

105 

57 
67 

87 

C-Class sedan E-Class sedan GLA SUV GLC/GLK SUV

2015 2016

▲
40.1%

Beijing Benz sales of each model (thousand) 2016 monthly sales of E-Class sedan (unit)

▲
56.9%

▲
23.9%

5,200

4,000

8,000

7,600 8,000

10,200

1月 2月 3月 4月 5月 6月 7月 8月 9月 10月 11月 12月

Launch of the All new E-Class sedan

Jan   Feb   Mar   Apr   May   Jun   Jul   Aug   Sep   Oct   Nov   Dec
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Beijing Benz: Production Layout and Capacity Increase

Possessed of advanced production facilities and technology, Beijing Benz vigorously promoted the

construction of new plants, and constantly enhanced the production capacity of passenger vehicles and

engine plants

Data source: corporate information

Beijing Benz plants and product layout

MRA

Plant

MFA plant

Engine plant

The most comprehensive passenger vehicle 

manufacture base of Mercedes-Benz  

MRA Plant

Equipped with Daimler’s largest capacity 

of overseas assembly shop 

MFA Plant 

Daimler’s most advanced  front-wheel-

drive factory 

Engine Plant

Daimler’s first overseas passenger vehicle 

engine manufacture base 

R&D Center

Daimler’s largest joint venture R&D 

Center
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Beijing Benz: Business Development

In 2016, Beijing Benz witnessed launch of its new models, and such milestone events as offline of its

1,000,000th passenger vehicle and engine, and became China’s first winner of “2016 annual best factory

with excellent global operation - the best large-scale manufacturer” as a passenger vehicle manufacturer

Sources: corporate information

August 2016

Offline of the 

1,000,000th engine

November 2016

Offline of the 1,000,000th 

passenger vehicle

December 2016

Commencement of 

Second Engine 

Plant
Acquired the honor of “2016 annual best plant
with excellent operation - the best large-scale
manufacturer” initiated by the Kearney
Management Consulting and Financial Journal of
Produktion
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Beijing Hyundai: Overall Sales Performance

In 2016, faced the intensified competition, Beijing Hyundai achieved the annual sales of 1.142 million

units, representing a year-on-year increase of 7.5%, with a steady 4th spot in joint venture brands sales

ranking, and reversed the sales trend to grow rapidly on a quarterly basis; meanwhile, Beijing Hyundai

continued to maintain its leading position in terms of customer satisfaction and product quality

Notes: wholesales; Data sources: CAAM, corporate information

Main operating performance of 

Beijing Hyundai

SSI ranking Second place

wholesales 1.142 million units +7.5%

Ranking
Fourth place among 

joint ventures
Flat

D+S 

proportion 50.3%
+1 percentage

points

SUV

proportion
33.7% +5.9 percentage 

points

CSI ranking Third place

IQS ranking First place

280 

230 
214 

338 

229 

294 

256 

363 

Q1 Q2 Q3 Q4

2015 2016

▲
27.5%

▲
19.5%

▲
7.4%

▼
18.2%

Quarterly sales of Beijing Hyundai (thousand)

27
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Beijing Hyundai: SUVs Sales Performance

In 2016, Beijing Hyundai focused SUVs and achieved annual sales of 385 thousand units, representing a

year-on-year increase of 30.1%; meanwhile, the SUV proportion further increased to 33.7%

Notes: wholesales

SUV product sales of Beijing Hyundai in 2016 (thousand)Beijing Hyundai SUVs sales proportion

2015 2016

27.8%

33.7% 385

177

113

72

22

Total All new
Tucson

iX25 iX35 All new
SantaFe

▲
30.1%
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Beijing Hyundai: T-power Strategy

In 2016, since Beijing Hyundai strengthened the "T-power" strategy, its annual T-power model proportion

increased to 23%; it would release more T-power models in 2017

Notes: wholesales; Data sources: corporate information

Beijing Hyundai T-power model planning 2016 T-power vehicle sales proportion

28%
27%

19%
18%

Q4Q3Q2Q1

Ninth

「
」
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Beijing Hyundai: NEW Plan

In 2016, Beijing Hyundai announced the new energy strategy –”NEW” Plan, striving to launch Ninth new

energy vehicle models before 2020, and released the first new energy products - the Ninth Sonata Hybrid

Ninth Sonata Hybrid

Notes: wholesales; Sources: corporate information

「
」
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Beijing Hyundai: Star Product Sales Performance

In 2016, Beijing Hyundai had seven models with over 10 thousand units monthly sales, and the amount of

star products became industry top, reflecting Beijing Hyundai’s strong capabilities of product system and

sales

Notes: wholesales

Elantra-Lingdong

Monthly sales peak 22,633

All new

Tucson  

Monthly sales peak 

21,812

Verna-Yuena

Monthly sales peak 19,080

Mistra

Monthly sales peak 

15,950

ix25

Monthly sales peak 17,319

Verna

Monthly sales peak 14,613

Elantra-Langdong

Monthly sales peak 30,050
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Beijing Hyundai: Improvement of Production Layout

Beijing Hyundai Cangzhou plant completed construction and put into operation in October 2016;

Chongqing plant will be completed and put into operation in 2017, to guarantee the capacity for the follow-

up production and sales increase

Data source: corporate information

Cangzhou plant was completed and put 

into operation in October 2016

Chongqing plant completed the 

construction of five major workshop bodies
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Fujian Benz: Overall Operating Performance

In 2016, Fujian Benz achieved the annual sales of 12.6 thousand units, representing a year-on-year

increase of 87.6%, and introduced the new V-Class and two new Vito models which are approved by the

market

Notes: wholesales

12.6 

6.7 

20162015

Sales (thousand)

▲
87.6%

The New Vito launched in 

September 2016

The New V-Class

launched in March 2016
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Project 2016 2015 YOY

Revenue 116,199 84,112 38.1%

Gross profit 26,232 15,277 71.7%

Selling and distribution expenses -10,603 -8,002 32.5%

General and administrative expenses -4,298 -4,039 6.4%

Other gains - net 189 1,244 -84.8%

Financial costs - net -468 -416 12.5%

Share of profit of joint venture 3,917 4,102 -4.5%

Share of profit / (loss) of associates 300 155 93.5%

Profit before income tax 15,269 8,321 83.5%

Annual profits 11,536 6,322 82.5%

Attributable to: Equity holders of the 

Company
6,367 3,319 91.9%

Non-controlling interests 5,169 3,003 72.1%

Key Financial Data (Consolidated)

Data source: Audit report under IFRS

(RMB million)

35
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Gross margin Capital expenditure R&D expenditureNet margin

(RMB million) (RMB million)

Major Margin Indicators and Capital Investment

36

20162015

18.2%

22.6%

20162015

7.5%

9.9%

20162015

▼
18.1%

7,419

6,076

20162015

▼
24.9%

3,729

2,800

Data source: Audit report under IFRS
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19.7
21.1

24.4
25.8 26.0 26.0

9.90% 7.30%
14.90%

5.7% 6.5% 6.5%

2014 2015 2016 2017① 2017② 2017③

Analysis of the Market Environment for 

Passenger Vehicles in 2017

+ -

Joint 

venture

High growth

Proprietary 

brands

Counterattack

Purchase 

tax

Half cut

Purchase tax rate adjusted back to 7.5%

CPCA

2017 Industry Development Outlook

It is estimated by industry authorities that the growth rate of overall passenger vehicle market in China will

be between 6% and 7% in 2017. Since the positive factors affected passenger vehicle market are much

more than negative factors, the overall market will keep a steady growing trend

Data sources: CAAM, China Passenger Car Association, the State Information Center (SIC); Note: Estimation of 
growth rate made by CPCA is for narrow-definition passenger vihecles

2017 passenger vehicle market growth forecast

38

(million)

S I CCAAM

Purchase tax rate adjusted 

back to 7.5%

Demand in small and medium 

size cities is releasing

Trade-in groups are 

expanding

New energy market is growing 

rapidly

SUV continues with its high 

growth

Passenger vehicles ownership 

is relatively low per thousand 

people

Policies in automobile 

pollution control are 

intensified

Traffic jam is increasingly 

worse

Oil prices continues to rise

Raw material price is going 

up
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2017 Operating Principles of The Group

Sources: corporate information
39

Attaches great 
importance to 
customers and 
the market

Do well in 
product 
definition

Pay high 
attention to 
R&D 2.0

...

Eliminate 
models with 
loss

Improve 
product profit 
margins

Follow the 
Chinese 
market 
changes

...

Production 
and marketing 
closely linked

Maintain 
product heat

Medium-and-
long-term 
development 
plan

...

Speed up 
technology 
upgrading

Speed up the 
introduction of 
products

Cultivate high-
end business 
purpose 
vehicle market

...
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2017 New Models Release Plan

Sources: corporate information

GLA-Class SUV 

Medium-term facelift

Brand New Elantra

Brand new

A0-Class sedan

Brand new

Medium-Sized SUV

Senova X55 

Medium-term facelift

Senova

New sedan

New energy

Two small SUVs

A medium-sized sedan

Wevan

S50 Medium-

term facelift

Electric logistics 

vehicle
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Beijing Brand Intelligence Strategy - NOVA-PLS

Sources: Company information 41

Significantly reduce the number of traffic 

accidents and casualties

Significantly relieve the driving stress and fatigue, so 

that the driver feels at ease

Improve people’s travel convenience

Collaborative intelligent traffic C-ITS, to improve 

traffic efficiency

Effectively reduce fuel consumption and pollutant 

emissions

Vehicle remote control, upgrades, security and other 

services

Interior temperature control and night driving 

system

Driver health monitoring and air purification system

Voice control and mobile smart 

home/office
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Please visit our official website：www.baicmotor.com

Inquiry：

Tel: +86 10 5676 1958 (Beijing) 

Email: ir@baicmotor.com
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