


This presentation and the information contained herein does not constitute or take the form of any recommendation for the purchase

or sale of any securities of BAICMotor Corporation Limited (the "Company"), and does not constitute an offer to purchase or sell any

securities of the Company, nor does it constitute the foundation or basis of any contract or commitment . No representation or

warranty, expressor implied, is made as to, and no reliance should be placed on, the fairness,accuracy,completeness or correctnessof

the information, or opinions contained herein. Neither the Company nor any of the Company's advisors or representatives shall have

any responsibility or liability whatsoever (for negligence or otherwise) for any loss howsoever arising from any use of this presentation

or its contents or otherwise arising in connection with this presentation. The information set out herein may be subject to updating,

completion, revision, verification and amendment and such information may change materially. This presentation includes several

forward-looking statements regarding the Companyõsfinancial status, operating results and business,and severalplans and targets of

the Companyõsmanagement. Theseforward-looking statements include foreseen and unforeseen risks, uncertainties or other factors,

and these risks, uncertainties and other factors may lead to a material difference in the actual future results and performance of the

Company from the results and performance explicitly or implicitly hinted in these forward-looking statements. Theseforward-looking

statements are based on the Companyõscurrent and future business strategies, and assumptions made based on the political and

economic environment where the Company operates in the future. The above forward-looking statements are a reflection of the views

held by the Companyõsmanagement on the day the data was published. No persons shall rely on these forward-looking statements.

The Company shall not ensure the consistency of the forward-looking statements with the Companyõsfuture results or events. The

information contained in this presentation is provided to you in confidence, where the information shall not be forwarded or disclosed

to any other person, and shall not be photocopied .

Disclaimer
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1,349

1,577

2013 2014

Ѓunitsõ000Є

4
Note: 

(1) total passenger vehicle Beijing Motor, Beijing Benz and Beijing Hyundai

(2) According to China Association of Automobile Manufacturers

1

High growth continued in 2014, up by 17% annually, 

which is faster than the industry average (1)
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3

17,928 

19,701 

2013 2014

High growth of sales volume continued in 2014

SALES VOLUME
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Note: 

(1) IFRS consolidated number

As a result of sales growth and effective cost control, 

the net profit attributable to equity holders registered a high growth of 66 % YoY (1)
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2,714

4,511

2013 2014

High earnings growth in 20142

Ѓ RMB million Є

NET PROFIT ATTRIBUTABLE TO THE EQUITY HOLDERS

2,951

5,841

2013 2014

PROFIT FOR THE YEAR

Ѓ RMB million Є
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Note: 

(1) Basic EPS

EPS of RMB 0.7 per share as a result of higher -than -expected profitability (1)
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0.48

0.7

2013 2014

EPS increased significantly in 20143

Ѓ RMB Є

EPS
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13.6%

15.8%

2013 2014

ROE reached 15.8% in 2014

Increased ROE in 20144

Ѓ % Є

ROE
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2014 HIGHLIGHTS

Beijing Benz
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As a result of successful launch of new products, sales of Beijing Benz increased by 25% YoY

in 2014,

Mercedes - Benz local production is expected to reach 2/3 in 2015

Beijing Benz sales increased significantly1



Beijing Benz significant increase in sales benefited from new model2

2013

E-Class(LWB) E-Class(LWB)

2014

C-Class C-Class

Mid-sedan

Mid-large

Sedan(LWB)

New C-Class(LWB)

Mid-sedan

(LWB)

GLK GLK

SUV

Mid-SUV

Sales Volume by ModelGain access to 

more market segments

Ѓunitsõ000Є
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GLK
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2014.8 2014.9 2014.10 2014.11 2014.12

Monthly sales of 4000

Monthly sales of 6000

With strategy fit to the needs of China's luxury car market, the new long -wheelbase C-Class sedan, 

launched in August 2015, achieved monthly sales of more than 6000 within 5 months

Beijing Benzõs strong performance in new products market3

Ѓunitsõ000Є
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166

212

262

341

>440

2010 2011 2012 2013 2014

As a result of the successful integration of the sales platforms in 2013,

Mercedes - Benz had more than 440 dealers as of December 31 , 2014, covering 214 cities ,

up by 100 within 1 year

Beijing Benz speeded up network expansion4

Accelerating expansion of dealer network

+ 100 Dealers
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With new technologies adopted, the production capacity of Beijing Benz Plant has been further 

expanded with new facilities and equipment

Beijing Benz capacity expansion5


