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DISCLAIMER

• This presentation and the information contained herein does not constitute any recommendation for the purchase or sale of any

securities of BAIC Motor Corporation Limited (the "Company") or an offer to purchase or sell any securities of the Company, nor does it

constitute the foundation or basis of any contract or commitment. No representation or warranty, express or implied, is made as to, and

no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or opinions contained herein.

Neither the Company nor any of the Company's advisors or representatives shall have any responsibility or liability whatsoever (for

negligence or otherwise) for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in

connection with this presentation. The information set out herein may be subject to updating, completion, revision, verification and

amendment, and such information may change materially. This presentation includes several forward-looking statements regarding the

Company’s financial conditions, operating results and business, and several plans and targets of the Company’s management. These

forward-looking statements include foreseen and unforeseen risks, uncertainties or other factors, and these risks, uncertainties and

other factors may lead to a material difference in the actual future results and performance of the Company from the results and

performance explicitly or implicitly hinted in these forward-looking statements. These forward-looking statements are based on the

Company’s current and future business strategies, and assumptions made based on the political and economic environment where the

Company operates in the future. The above forward-looking statements are a reflection of the views held by the Company’s

management on the day the data was published. No persons shall rely on these forward-looking statements. The Company shall not

ensure the consistency of the forward-looking statements with the Company’s future results or events. The information contained in

this presentation is provided to you in confidence, where the information shall not be forwarded or disclosed to any other person, and

shall not be photocopied.
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1,106 

1,315 

2015Q1-Q3 2016Q1-Q3

From January to September 2016, the sales of Beijing Brand, Beijing Benz and Beijing Hyundai in aggregate

amounted to 1.315 million vehicles, representing a year-on-year increase of 19%, with 4 percent faster than the

average growth rate of the entire industry. The successive launch of more competitive new vehicles contributed

to a significant growth of operating result.

Overall Operating Performance for Q1-Q3 2016

Note: wholesales

Total Sales (‘000)
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Overall Financial Performance for Q1-Q3 2016 

During the operating result period, the Group achieved the consolidated revenue of RMB 84.18 billion,

representing a year-on-year increase of 36.6%. The Group recorded net profits attributable to the equity holders

of the company of RMB 3.92 billion and earnings per share of RMB 0.52, representing a significant year-on-

year increase of 74.2%. Each indicator exceeds the whole-year indictor of 2015.

61.6 

84.2 

2015Q1-Q3 2016Q1-Q3

Total operating income（RMB billion）

Note: Preparation is subject to the GAAP, and data is unaudited

2.3

3.9

2015Q1-Q3 2016Q1-Q3

Net profit attributable to owners of the 

parent(RMB billion)

0.30

0.52

2015Q1-Q3 2016Q1-Q3

Earnings per share (RMB)
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On 18 September 2016, the Group completed the change of registration with the relevant Industry and

Commerce Administration Bureau in respect of the acquisition of 35% equity interest in Fujian Benz，and

therefore the number of joint venture of the Group were increased to four. Consolidated operation of Beijing

Benz and Fujian Benz in Southern and northern China will further benefit from synergy and achieve

phenomenal development.

Diversified Industry Segment and 
Extended Business Model

2002 2005 2010 2013 18 September 2016

jointly set up 

Beijing Hyundai
jointly set up 

Beijing Benz
Proprietary brand

development platform-

established

BAIC MOTOR

successfully hold 

majority interests of 

Beijing Benz

Additional Joint Venture-
Fujian Benz
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Overall Performance of Passenger Vehicles Market 
for Q1-Q3 2016

17.9 
19.7 

14.5 
16.8 

15.8%

9.9%

2.8%

14.8%

2013 2014 2015Q1-Q3 2016Q1-Q3

销量 同比增长率Sales 

volume

Growth 

rate YOY

From Q1-Q3 2016, sales of passenger vehicles in the PRC market achieved 16.752 million units, representing a

year-on-year increase of 14.8%. The sales continued a fast-pace growth quarter by quarter. The industry

showed an upward momentum

Source: China Association of Automobile Manufacturers

5.3
4.8

4.4

6.6

5.7
5.4

5.7

9.0%

0.5% -1.9%

18.6%

6.8%
12.7% 28.0%

2015Q1 2015Q2 2015Q3 2015Q4 2016Q1 2016Q2 2016Q3

销量 同比增长率Sales 

volume

Growth 

rate YOY

Previous Sales of Passenger Vehicles (Million) Quarterly Sales of Passenger Vehicles Market for 2015 to 2016  (Million) 

21.1
(2015 FY)
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3%

7%
10%

10% 10%

10%

17% 21%
29% 28%

36%

2013 2014 2015 2015Q1-Q3 2016Q1-Q3

Segment Market Performance of Passenger Vehicles

In terms of segment market, SUV products continued to develop rapidly with a growth rate of 45.9% and

recorded an rise of market share of 8 percentage points to 35.8%, MPV products recorded a growth rate of

22.9%, and the sedan products managed a turnaround, recording a positive growth of 2.7%

Percentage of Previous Sales of Vehicle Models in 

Segment Markets

Source: China Association of Automobile
Manufacturers and CPCA

2011 2012 2013 2014 2015 2016Q1-Q3

SUV 20.19% 25.50% 49.41% 36.44% 52.39% 45.91%

MPV 11.74% -0.87% 164.50% 46.79% 10.05% 22.93%

CUV -9.38% -0.07% -27.98% -18.06% -17.47% -33.46%

Sedan 6.62% 6.15% 11.77% 3.06% -5.33% 2.70%

Previous Year-on-Year Change of Vehicle Models in 

Segment Markets
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CUV

Sedan



Brand Market Performance of Passenger Vehicles

Source: China Association of Automobile Manufacturers

40.9%

19.8%

12.2%

15.7%

7.7%

3.5%

2015Q1-Q3 2016Q1-Q3

42.2%

19.5%

12.2%

15.8%

7.2%

2.6%

China Brand German American Japanese Korean French Others

2016Q1-Q3

Market shares of passenger vehicles brands Market share of SUV
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56.2%
43.8%

China Brand SUV Other brand SUV

In terms of brand market, sales of Chinese branded passenger vehicles amounted to 7,072 thousand units,

representing a YoY increase of 18.7%, and the market share climbed to 42.2%; sales of Chinese branded SUV

amounted to 3,373 thousand units, representing a YoY increase of 56.6%, and the market share climbed to

56.2%, accounting for the absolute majority



January
Februar

y
March April May June July August

Septem
ber

October
Novem

ber
Decem

ber

2014 66.9% 67.3% 67.1% 65.7% 66.0% 65.7% 66.8% 66.2% 68.1% 66.8% 68.0% 66.2%

2015 70.3% 71.3% 70.6% 68.3% 67.1% 65.5% 65.0% 64.6% 65.6% 69.0% 70.9% 70.9%

2016 70.7% 72.0% 71.2% 71.9% 71.6% 72.4% 71.3% 72.0% 72.1%

60%

65%

70%

75%

Performance of Passenger Vehicles In Dynamic Category

Influenced by tax incentives and consumer preferences, passenger vehicles with the characteristics

of energy conservation and technology upgrading were usually preferred. Growth in sales of

passenger vehicles with 1.6L or below, which have captured almost two-thirds of the market share,

remained higher than the average of the industry

Market shares of models with capacity of 1.6 L or below

108%

42%

21%

0.5%

New
energy

Turbine 1.6L
and below

Naturally
aspirated

YoY growth of each dynamic 

category
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pure electric Plug-in electric hybrid

Performance of New Energy Vehicles

From January to September 2016, sales of new energy vehicles amounted to 21 thousand units, representing a

significant YoY increase of 108%; while sales of pure electric vehicles, accounting for 69.8% of new energy

vehicles, recorded a YoY increase of 133%. Leading positions of pure electric vehicles has been reinforced

Change in sales of New Energy Vehicles (’000 units) Sales structure of New Energy Vehicles 

62.7%

37.3%

2015Q1-Q3 2016Q1-Q3

Growth of PEV 133%

69.8%

30.2%
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62.7%

37.3%

纯电动 插电混动Pure electric Plug-in electric hybrid

Source: China Association of Automobile Manufacturers and CPCA
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Sales Performance of Beijing Brand

From Q1-Q3 2016, Beijing Brand achieved sales of 310 thousand units, representing a sharp rise of 50.6% YoY,

far beyond average growth rate of the industry and the passenger vehicles of Chinese brand. Sales in Q3 grew

by 86.9% YoY, showing a significant trend of growth

206

310

2015Q1-Q3 2016Q1-Q3

Sales volume 
(‘000 units)

Note: wholesales

30 18 39 22 25 14 14 16 27 41 20 37 30 32 45 29 31 47 

34%

9%
-5%

34% 26%

221%

106%
87%

76%

1月 2月 3月 4月 5月 6月 7月 8月 9月

2015年 2016年 同比增长In 2015 In 2016 YoY increase

Monthly sales volume and YoY change (‘000 units)
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Product Structure of Beijing Brand

Benefited from the promotion of “E+S”, product structure of Beijing Brand has been further optimized. In the

period, sales of new energy products and SUV of Beijing Brand amounted to 186 thousand units, the

percentage of which increased to 60.2%, becoming an absolute main driver of brand development

Percentage of Beijing Brand by product type

27.5%

41.3%

8.3%

5.5%

17.4%

轿车 MPV SUV 新能源 交叉型Sedan

2015Q1-Q3 2016Q1-Q3

2.8%

30.9% 50.4%

9.8%6.1%

13.8% 60.2%

27.4%

10.1%

6.0%

43.6%

13.0%

16.1%

2015

Note: wholesales
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BAIC Senova X35

Monthly sales of over

ten thousand in the fifth

month after lauching

Sales Performance of SUV of Beijing Brand

Sales of SUV products from January to September 2016 amounted to 156 thousand units, representing a

significant increase of 8 times YoY. With more star vehicle models being successfully launched, it has taken the

lead in A0-class SUV niche market

17

156

2015Q1-Q3 2016Q1-Q3

Sales of SUV (’000 units)

BAIC Senova X25

Accumulated sales of 61 thousand units for

the past three quarters with sales ranking

First among comparable models

Note: wholesales

3.0 

6.0 
8.0 7.6 

10.2 

5月 6月 7月 8月 9月

X35 monthly sales (’000 units)
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Sales Performance of New Energy Products of Beijing 
Brand

Beijing Brand kept its leading positions in pure electric new energy vehicles industry. In the period, sales of new

energy vehicles amounted to 30 thousand units, representing a significant increase of 169.1% YoY. Its monthly

sales kept on climbing since the third quarter and hit a new record high of over 7,000 in September

11.3

30.3

2015Q1-Q3 2016Q1-Q3

Sales of new energy 

vehicles (’000 units)

0

2,000

4,000

6,000

8,000

1月 2月 3月 4月 5月 6月 7月 8月 9月 10月 11月 12月 1月 2月 3月 4月 5月 6月 7月 8月 9月

2015年 2016年

Monthly sales of new energy 

vehicles (units)

18 Note: wholesales

In 2015 In 2016
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Distribution of First Generation of Beijing Brand

During September to October 2016, Beijing Brand completed its layout of first generation products by launching

2 strategic models of BJ20 and Wevan M50F, fully capturing the growing NEV, SUV and MPV markets

19

BJ40/BJ40L

Senova

X65

Senova

X55

Senova

X25

BJ80

Wevan

M20/30

Wevan

S50

BJ20

Senova

X35

Wevan

M50F

EV

series
EU260 ES210 EH400（note） EX200

“M” - MPV

“S” - SUV

“S” – Off 

Road Vehicle

“E” – New 

energy

E+S+M series of Beijing Brand

Note: not yet launched



Channel Expansion & Innovation of Beijing Brand

Upon the development of the primary dealers, Beijing Brand covers the small and medium-sized markets by

utilizing the second-level and satellite dealers, which is increased by 78 and 104 separately. The coverage of

small and medium-sized markets has been increased from 29% in 2015 to 35%

20

35%

Small and Medium-sized dealers

350 565454 643

Satelite dealers Second-level dealers

2015H2

2016H1

104

78

+34%

+14%

29
%2015 2016

Speeding up the construction of second-

level and satellite dealers 

The coverage of small and medium-sized 

markets increasing sustained

Source: Internal materials
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In January to September 2016, Beijing Benz maintained an explosive trend of growth and recorded sales

volume of 227 thousand units, representing a significant YoY increase of 29.4%, maintaining a strong growth

leader in domestic luxury vehicles market.

175

227

2015 Q1-Q3 2016 Q1-Q3

Total Sales (’000 units)

Sales Performance of Beijing Benz

175 

365 

212 227 

411 

227 

Beijing Benz Brand A Brand B

2015Q1-Q3 2016Q1-Q3

Sales volume of top 3 of domestic high-end 

passenger vehicles (’000 units)

29.4% 12.6% 7.3%

Source: China Association of Automobile Manufacturers, wholesales
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Beijing Benz launched the all new long wheelbase E-class sedan on 22 August 2016. This represents the final

step in the complete update of all models and its competitiveness has been reinforced, lying a solid foundation

for its rapid development in the future.

Product Layout of Beijing Benz

2014 2015 2016

C-class 

sedan

GLA-SUV

Over 8,000 units

GLC-SUV

E-class sedan

长轴距

23
Note: wholesales

Annual monthly sales peak

Annual monthly sales peak

Annual monthly sales peak

Sales in the first month

All New Long Wheelbase E-Class sedan

Near 10,000 units

Near 8,000 units

Over 11,000 units



35.3%

13.9%

27.9%

22.9%

Beijing Benz not only maintained its sales growth but also kept optimizing its product mix and series. In Q1-Q3

2016, percentage of SUV surpassed 50%.

Product mix of Beijing Benz 

32.2%

25.6% 28.1%

14.1%

2015Q1-Q3

2016Q1-Q3

Product Mix of Beijing Benz

Note: wholesales

51%

42%
56 

45 

25 

49 

80 

32 

52 

63 

C Model E Model GLA SUV GLC/GLK SUV

2015Q1-Q3
2016Q1-Q3

Sales of Beijing Benz 

models (’000 units) 
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35.3%

13.9%

27.9%

22.9%

C级轿车

E级轿车

GLC/GLK
SUV

GLA SUV

C-class sedan 

E-class sedan 

E-class sedan C-class sedan 



Besides Daimler, Beijing Benz owns the largest engine factory in China. With the gradual diversification of its

products, output and sales volume of its engine also showed a rapid grow, which further enhanced its strategic

position in the global production systems of Daimler.

Factory And Product Layout of Beijing Benz 
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Factory and product layout of Beijing Benz 

MRA

Facto

ry

MFA plant

Engine plant

Note: wholesales
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Sales Result of Beijing Hyundai 

From Q1-Q3 2016, Beijing Hyundai achieved sales of 779 thousand units, up by 7.5% YoY, and the proportion

of SUV and D+S has further improved. Its sales volume ranked 4th among the joint venture brands, and the SSI，
CSI and IQS ranked Top 3 in 2016.

Note: wholesales

103 74 103 90 80 60 54 70 90 75 53 101 96 100 97 70 82 

-27% -28%

-2%

7%

25%

61%

29%

17% 16%

1月 2月 3月 4月 5月 6月 7月 8月 9月

2015年 2016年 同比增长

104

Monthly sales volume and YoY change (‘000 units)
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Jan. Feb. Aug.JulyJuneMayAprilMar. Sep.

In 2015 In 2016 YoY increase

Main Operations

SSI Ranking Second

Wholesales 779,000 +7.5%

Ranking Fourth Flat

Proportion of 

D+S
51.5% +2 Percent

Proportion 

of SUV 34.2% +6.4 Percent

CSI Ranking Third

IQS Ranking First



Product Structure of Beijing Hyundai 

During the period, SUV sales of Beijing Hyundai grew significantly by nearly 50% YoY; sales of sedan has also

remained positive increase and several models stand among Top 10 in terms of domestic sales of same

category.

New Tucson

Reported sales in Sep. of more than 20

thousand units, ranking SUV TOP10 for

several times in Jan. to Sep.

Elantra Langdong
Reported sales in Sep. of 28 thousand units, ranking No.7

among sales of domestic sedans28



Development Strategies of Beijing Hyundai 

To cater to industry development and consumption upgrade, Beijing Hyundai endeavored to implement new

energy strategy, launch more attractive Turbine-powered (T-powered) models and promote expansion of sales

channel to develop nearly 300 stores in the year.

29

New Santa Fe - medium-term face-

lifted style 

Sonata 9th generation-

2017 style

Configuration updates

Brand-new 
appearance design 

Brand-new 
appearance 
decorations

Technology 
configurations 
updates

1.6T standard daytime 
running lights
New-added smart 
phones interconnection

New-added PIO air purifier

Increase T-powered models (Hyundai’s  prospect)

MistraBrand new Elantra ix25

Add 1.4T GLS 
low class models

Add 1.6T GLS models
Add 1.6T GLS and

DLX models

Target stores to be developed

Annual plan of 300

Completed in Jan. to Sep. Completed in Sep. Plan for Q4

New energy 

strategies Plan

N, nine, i.e. the 

nine energy 

products to be 

launched by 

Beijing Hyundai 

by 2020, to 

further expand 

the distribution 

of new energy 

products in 

each niche 

segment;

W, New Way, i.e. a

healthy and eco-

friendly life style and

way of travel

initiated by Beijing

Hyundai.

E, i.e. new energy technology.

HEV, PHEV, EV and FCV

technologies will be fully

applied in new energy

products of Beijing Hyundai in

the future;



Capacity and Composition of New Products of
Beijing Hyundai

On 18 October 2016, Cangzhou Plant has been built and put into operation, thus effectively relieving the

capacity pressure; on the same date, new Verna model was launched, which is expected to further promote the

leading position of Hyundai brands in C-class sedan field.

30

The newly launched compact car - Verna Cangzhou Plant formal complete put into production
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Financial Indicators from Q1-Q3 2016 (consolidated) 
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(RMB million) January to September 2016 January to September 2015 YOY

Total operating income                                               84,176.7                                               61,637.1 36.6%

 Operating costs                                               62,331.6                                               46,896.9 32.9%

Investment gain                                                 2,641.2                                                 2,488.8 6.1%

Net profit                                                 7,438.6                                                 4,309.9 72.6%

Net profit attributable to owners of the parent 3,923.9 2,252.9 74.2%

Basic and diluted earnings per Share (RMB) 0.52 0.30 74.2%

(RMB million) 2016/9/30 2016/1/1 Change

 Total assets                                             151,149.1                                             127,393.1 18.6%

 Total liabilities                                               97,050.8                                               80,323.7 20.8%

Total equity attributable to owners of the parent                                               37,782.8                                               35,010.0 7.9%

Note: prepared according to the PRC accounting rules，and the data is unaudited.



（1958.HK）
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